Response Creative Entry Level Test 

___________________________________________________________________________________

 FIRST THINGS FIRST

___________________________________________________________________________________

We are a Calcutta-based advertising agency. We believe good advertising requires both substance and style. And substance is style, as far as we are concerned. We seek to create for our clients high quality

communication, that are unexpected yet relevant. Our clientele includes a wide range of prestigious consumer and industrial, products and services. Our work has won us many awards for excellence, which included the award for the ‘Best Calcutta Advertising Agency of the Year’, for five successive years, 2002~2006.

We have positions open for on-the-job trainees in our Creative team. (For those who aren’t familiar with the jargon ‘Creative’ in the context of an advertising agency, it comprises the bunch of ideators...bright young men and women...who conceive advertising campaigns for television, radio, press, outdoor...for our clients.) Please apply only, if a training opportunity in Creative, in Response, and in Calcutta, interests you.

Once you have completed the two-part test that follows, please email it back to us. You may email it if there are no attachments. If there are, then please send us a hard copy. Whether we shortlist you for an interview or not, we will get back to you...either by email or by phone as soon as we have gone through your test. 

___________________________________________________________________________________

PART ONE

___________________________________________________________________________________

PART ONE asks for information about you. Please answer each question. Complete answers will help us assess you fairly and thoroughly. 

1A • PERSONAL ET AL

a • First, Middle and Last name

b • Regular address

c • Phone number

d • Email id

e • Birth date

f • Nationality

g • School

h • Year of school-leaving

i • College

j • Degrees/diplomas

k • Year of graduation

l • Familiar (not just heard of) computer programs 

m • Spoken languages

n • Written languages

o • Hobbies, interests, skills, talents

1B • PERSONALITY ET AL

p • Who are you?

(Maximum 50 words)

q • Why do you think you may do well in Advertising?

(Maximum 50 words)

r • Do you write? If yes, have you written poetry, essays, stories you are proud of?

(Maximum 25 words)

s • Do you draw, paint, take photographs? If yes, what kind? 

(Maximum 25 words)

1C • EXPERIENCE ET AL

t • Do you happen to have any experience in any of these fields 
(cross either Yes or No)

Advertising


Yes [ ]  No [ ]

Market Research


Yes [ ]  No [ ]

Sales



Yes [ ]  No [ ]

Marketing


Yes [ ]  No [ ]

Film production 


Yes [ ]  No [ ]

Print production 


Yes [ ]  No [ ]

(Any other relevant area 

Yes [ ]  No [ ]

If yes, which area?)

u • Have you been employed by any organisation?

v • If yes, which organisation? What position? How long?

___________________________________________________________________________________

PART TWO

___________________________________________________________________________________

Please read all the questions carefully before you start responding to them. You are free to respond
to, as many as you wish, but remember, which and how many questions you choose to answer, will influence our assessment.

You are at liberty to consult any books, periodicals and other references (including other people) as long as you answer in your own words. Remember, if and when you are selected, recruited and put to work, you will have to perform on your own! Don’t do anything just to get shortlisted…especially things you wouldn’t be able to do, unaided in real life. And while on the subject, we would like you to know that we prefer brevity...wherever appropriate. 

• If you wanted to rename yourself, what would be your new name?

(Maximum three words.)

• If you were to rename Playboy magazine, what would you call it?

(Maximum two words.)

• Write your own obituary.

(Maximum 30 words.)

• What is the difference between a headline and a slogan?

• Create a communication device for a walking stick, designed especially for the blind.

• What are ellipsis, ampersand and tilde?

• Write a newspaper article advocating usage of wood against plastic.

(Maximum 300 words.)

• Write a newspaper ad inviting Creative trainees in an advertising agency.

(Maximum 150 words.)

• Write the text of an ad to sell bikinis in Iran and describe the visual element of the ad, if any.  (Maximum 150 words.)

• Write a 30-second TV commercial to sell refrigerators to Eskimos.

 (Maximum 150 words.)

• Imagine and describe a new product...choose one. (Maximum 100 words.)

1. A labour saving kitchen device for the middleclass housewife.

2. A robot that will replace domestic help.

• In one word, state associations that come to your mind when you think of

(choose any three):

1. Hitler and Mother Teresa

2. Scarlet and black

3. Napoleon and Laloo Prasad Yadav

4. English August and August moon

5. Shoe and teeth

6. Feng Shui and witchcraft

7. Frontal nudity and Swedish steel

8. Brinjal and computers

9. Einstein and Eisenstein

10. Shoe and moon

• Describe visual ideas for ads on three of the brands listed here. Explain in each case, in three sentences, the idea and the reason why you think it would be effective.

1. Cerebra. A computer that works by reading your thoughts.

2. Nuclea. Packaged mushrooms that enhance the size of breasts.

3. Aloan. Tshirt, that eliminates the necessity of light.

4. Sochiye! A new Hindi film starring Ajay Devgan and Bobby Deol. No female characters.

5. De vors. A brand of diamond that ensures separation.

6. Flybyenight. A brand of airlines that connects Dubai, Bombay and Bangkok.

7. Eataly. A new South Indian restaurant in Rome.

8. Medusa. A brand of eyewear that allows you to freeze what you see on its lenses for five seconds.

9. Lucheez. A photographer specialising in shooting Bengali food.

10. La loo. A brand of designer potty seats made with mud and cow dung.

• Write an ad to sell West Bengal as a business destination either to non-resident Bengalis OR to multinational companies so that they set up business in West Bengal.

• Tell us about your life’s greatest achievement so far.

• Give six examples each of warm and cool colours.

• Give ten different uses of an ear-bud besides the usual.

• Imagine India as a Corporation. Write an ad to recruit the President, Vice President, Prime Minister for publication in leading business dailies and magazines. (Maximum 100 words.)

• If you are asked to quickly find out how many cab drivers in Calcutta are Sikh bachelors, how would you go about it? (Maximum 100 words.)

• Write a limerick on limericks.
• Here’s a list of a dozen things to be happy about. Add a dozen more.

Simon & Garfunkel

Notun gurer sandesh

Bipasha Basu

Tata Nano

Baby’s bottom

Accurate taxi meter

Free Pizza

Chilled beer on a summer evening

Pair of faded jeans

Tiger Hill

Sleeping till noon

Bunking Class

